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itness fanatic Corey Oliver has sethim-
selfthe task of getting Abu Dhabi fitand
healthy. Having established Physical
Advantage in Dubai three yearsago and
builtareputation asthe boot camp guru,
he hasnowturned his attention to the
UAE capital where he believes thereis
aneed for fitness solutions tar-
geted atnearly every sector
ofthe market, fromkids
gt to corporates. Lei-
sure Managertrot-
ted downto Abu
Dhabiand put
Oliver through
| thepacesfiring
him some ques-
tionsabouthis
newventure,
whichhe claimsisa
one-stop shop for the emirate’s
fitnessrequirements.

LM: What’s the background
to Physical Advantage and
The Original Fitness Co?
‘When we setup Physical
Advantage we wanted to get
people out ofthe gyms, the air

Oliver says Original Fit-
ness Co. is a one-stop
shop for Abu Dhabi’s
fitness requirements.
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Fitness professional Corey Oliver is a man on a mission

to get Abu Dhabi moving and with this cause in mind,
has set up fitness solutions firm The Original Fitness Co
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conditioning and out of the normal boring
circuit classes and get them outdoors on the
beaches, in the fresh air. We wanted to give
them differentand innovative ways of exer-
cising thatthey hadn’t experienced before.

We created boot camp fitness—a mix
between boot camp and afitness training
session. In Dubai we have military boot
camps butbecause Abu Dhabiis amilitary
city, we drop ped this and re-brandedit.

LM: What do the sessions entail?
It'sbasically fitness training on the beach.
It'safour-week course, three sessions per
week and the first session of every courseis
atesting session— maximum situps, push-
ups and squats in aminute and amaximum

Weighted bars are used for training.
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bridging (plank) timed test. We’lldo atimed
one-mile run as well. It'shard evidence so
we can tellhow they’ve improved during
the one-month course. We gear our training
toimprovementsin allthose areas. We use
weighted barsfilled with sand for lunges,
squats, situps, push ups, bicep curls etcand
we might make them run holding them or
with the bar above their head.

LM: What other tailor-made pro-
grammes do you offer?
Thebootcampisaunisex programme, but
we also plan to launch a female-only pro-
gramme called Wonder Woman Boot Camp
Fitness. We are in talks with Abu Dhabi
Helath and Fitness Club [regarding this
programme] atthe momentand hope to
launchitto the publicin September. The pro-
gramme is similar to the unisex boot camp
butdesigned to target female problem areas
plus we only use female instructors.

LM: What aboutkids?

‘We have PhysEd Bootcamp Fitness for kids
thatruns twice weekly (afternoon sessions).
They play games, sing songs, do relay races
and they use the weighted bars, but with
less sand than for the adults. We teach them
discipline too and they getalot out of it —
itbuilds their confidence. We also educate
thekids on whatto eat, howto warmup and
cool down and how much water they should
drink when exercising.

LM: Why did you decide to setup anew
venture when your Dubai business was
going so well?

In Dubail own half of Physical Advan-

tage and that’s still going, but I've stepped
away from thatand done this on my own. I
justhave some differentideas, so thisisan
opportunity to do it Corey’s way.

LM: Why did you choose Abu Dhabi?
I'have seen anicheinthe market—we are
the first fitness solutions company to estab-
lish ourselvesin Abu Dhabi. Atthe moment
thereare only gyms — people see their
trainer for an hour and that’sit, so we are pro-
viding people with focus and supportfor
theirhealth and fitness.

Our solutionsinclude anutritionist, body
composition assessment testing, raw food
supplements and we also have a GPhere
thatwe affiliate ourselves with, aswellasa
physiotherapistand chiropractor. We are a
one-stop-shop for the consumer.

LM: What else can you offer the people
of Abu Dhabi?

‘We have amandate to get the people of Abu
Dhabimoving and thatincludes the Emir-
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gend Royce Gracie through is paces last month
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ABOUT ORIGINAL
FITNESS CO.

The Original Fitness Co. is
a tofal fitness solutions firm
based in Abu Dhabi offering
the following services:

* Boot camp fitness: uni-
sex, women-only, kids and
corporate.

e Personal fitness train-
ing: one-to-one, group and
VIP training.

e Corporate fitness: feam
building, events, executive

wellness programmes.

e Group fitness: coming
soon and will include skip-
ping, yoga, keftle bell and
boxercise classes.

e Gym management

e Gym design

e Courses for instructors

The Original Fitness Co. is
recruiting now and requires
qualified female instructors
in particular.

For more information visit
www.originalfitnessco.com
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ati population. I really believe in introducing
themto thefitnessideas thatwe in the West-
ern World take for granted. We are looking
atrolling outagovernment [fitness/well-
ness] strategy that willinvolve developing
programmes for Emiratis who are obese or
have metabolic syndrome or diabetes.

LM: What other services do you offer?
We also offer personal fitness training and
are affiliated to hotels such as AlRaha Beach
Hotel and Sheraton Hotel on the Corniche.
We train the members of their gyms or their
hotel guests. In addition, we offer VIP per-
sonal fitness training and nutritional advice
where we are on call 24 hours a day and train
them atavenue oftheir choice —it could
be theirhome, their office, the gym or out-
doorssomewhere. Thisisreally targeted at
busy managing director or CEO types.

LM: Is there much demand for corpo-
rate training programmes?

Yes, we have corporate fitness programmes
involving team-building events and boot
camp sessions to get people interacting.
Sometimes we play games you used to play
atschool—the egg and spoonrace, pin the
tail on the donkey and hide and seek etc.

‘We can also offer companies a pro-
gramme of services for their employees to
include team-building exercises, personal
training, medical and fitness testing and
nutritional seminars.

Infact, we are in talks with ADNOC in
regardsto doing a one-year wellness pro-
gramme for 3000 employees atits oil refin-
ing company.

LM: Whatare your future plans?
Wewill soonroll out our group fitness prod-
uct—askipping, yoga, kettle bell and box-
ercise classes—and then we have our gym
management and gym design division.

If someone hasa gym they wantus to man-
age, we putamanager in there to do book-
ings, sign ups, opening and closing the facil-
ity and arranging cleaners etc.

Inaddition, if developers come to us who
wanttoinstallagym somewhere, we'll
advisethem onhowto doit.

We will align ourselves with an equipment
provider and tell the developer or owner
what equipment they need to suit their work-
force. We'll design the gym, setit up for
them, putmembership systemsin place and
hire trainers for them.

LM: Where do you source your instruc-
tors from?
AbuDhabiis shortoninstructorssoatthe
momentIam also recruiting from Dubai.
Emirati women can only be trained by
women and so there isahuge demand for
female trainers, butthey are scarce. Inthe
future we will be running courses for people
to get certified as personal trainers. M1
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